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AAPOR Transparency Initiative: Rewarding Survey Methodology Disclosure 

 

 

AAPOR needs a new approach to upholding and promoting its 

values. 

We are known as the organization that publicizes the failure of 

survey organizations to be open about their research methods. We 

are clearly on record about the crucial importance of transparency 

for the integrity and progress of public opinion research.  We have 

worked with journalists for years on how to interpret polls and 

surveys for the public. Our efforts to study the 2008 pre-election 

polls and our subsequent public objection to the lack of openness 

by one organization during that study are recent examples of our 

attempts to advance the profession.   

But what we have done so far is not enough. Despite decades of work, transparency in public opinion and 

survey research remains an elusive goal. Often it remains too difficult to get information about how 

surveys are conducted.  Too many researchers do not know how to document their work, or are reluctant 

to disclose their methods for fear of criticism by competitors. Too many significant questions about 

survey practice remain unaddressed because getting information about how studies are done is onerous or 

impossible. Too many members of the public have become cynical about survey research because they do 

not understand how different methods underlie conflicting findings. 

Peter Miller, AAPOR President 2009-2010 
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AAPORôs Ad Hoc Committee that studied pre-primary polls in the winter and spring of 2008 intended to 

release its report in time for our annual meeting in May of that year. The members of the committee 

hoped their findings would inform polling practice in the general election.  Instead, the committee issued 

its report in April 2009, about a year late, because many organizations that published pre-primary poll 

results took so long providing methodological information. In the end, the committee had to publish its 

findings based on partial data.  

It is obvious that if an AAPOR committee cannot efficiently gather methodological information for a 

report commissioned in the aftermath of a significant polling failure (in New Hampshire in 2008), then 

transparency is not the guiding norm that it should be in our profession.   

The AAPOR Transparency Initiative is a program to place the value of openness at the center of our 

work. In my view, it should include: 

 our Associationôs public recognition of excellence in transparency; 

 a system for collecting and archiving disclosure information 

 education for organizations in how to make transparency a routine part of their work 

 outreach to survey sponsors, users of survey data and the public to reinforce the value of 

transparency and to publicize the organizations that participate in the initiative; 

 collaboration with other associations (e.g., ASA, CASRO, ESOMAR, NCPP, WAPOR) and 

academic disciplines in these activities. 

Public recognition is the central part of this effort.  Complementing our traditional standards procedures, 

which focus on violations of our Code, we should give AAPORôs stamp of approval to survey 

organizations for timely and complete methodological disclosure.   

A system for collecting and storing disclosed information in one place will offer survey organizations a 

convenient, standard method for meeting their transparency obligations and provide a useful research tool 

for the profession. 

Education and assistance for survey organizations that seek AAPOR recognition will increase 

participation in the transparency initiative.   

Outreach to survey sponsors and data users will provide more incentive for organizations to seek 

AAPORôs recognition. 

Collaboration with our colleagues in other professional organizations is necessary for the effort to 

succeed. We need all relevant organizations operating in unison. 

There is a lot of work involved here, but I think we can have the elements of the initiative in place by the 

time of our meeting next May in Chicago. Thus far, the Executive Council has endorsed the idea and I 

have recruited several AAPOR past presidents to serve as an advisory committee. The editors of Survey 

Practice, our e-journal for survey practitioners, have agreed to host a discussion of the practical issues 

raised by the initiative.  I have had communications with executives at the American Statistical 

Association, CASRO and WAPOR, all of whom have offered their help.  Our colleagues at the Roper 

Center for Public Opinion Research have offered to assist with information collection and archiving.  I 

have received very useful guidance in informal discussions with some prominent public pollsters. 

I now invite everyone in the Association to participate. The program needs your ideas and help. Your 

commitment to transparency and your understanding of how surveys work will enable us to anticipate 

obstacles and make the initiative strong and effective. If you commission, conduct or use data from public 

surveys, you have an important role to play in elevating the norm of transparency to its central place in 

our profession. 
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PRESIDENTôS COLUMN 

Peter Miller, President 
 

ñAnd steadfast as Keats' Eremite,   

Not even stooping from its sphere,   

It asks a little of us here.   

It asks of us a certain height,   

So when at times the mob is swayed   

To carry praise or blame too far,   

We may choose something like a star   

To stay our minds on and be staid.ò  

From Robert Frost, ñChoose Something Like a Starò   

I encountered ñChoose Something Like a Starò in high school (in a choral setting by Randall Thompson).  

The lines contrasting the heated perturbations of the ñmobò with the cool, eternal fixity of the star have 

been a part of me since. The starôs call for perspective, objectivity and steadfastness was one that I 

answered immediately, with the fervent allegiance that an adolescent can muster. I guess I was a nerdy 

kid.  

I was also very naïve. Trying to stand apart, to weigh all sides, to reserve judgment, to rely on facts, to 

control emotions ï these turned out to be hard things to do as I entered college in the latter 1960s. Then, 

everybody seemed to be ñcarrying praise and blame too far.ò The fixed verity in the poem was obscured, 

or maybe was not there at all.  Those of you old enough to remember that period may recall the 

cacophony of voices, the pain and anger, the disillusionment, the cynicism, the extremity of differences.    

But if I had grown up earlier or later in the century, it would have been no less difficult to heed Frostôs 

words. It is always hard to discern a pure tone through the noise of conflict, hyperbole, alarm and deceit.  

Every period presents its own obstacles.   

Robert Frost published ñChoose Something Like a Starò in 1947. It was the year that the House Un-

American Activities Committee held hearings on ñcommunist influenceò in the motion picture industry.  

It was when President Truman signed into law a measure intended to find and expel communists from the 

federal government.  Fear of the ñRed Menace,ò nourished by entrepreneurial politicians, metastasized. It 

was possible to see communists everywhere.  

1947 was also the year in which a group of social scientists met at Williams College and founded the 

American Association for Public Opinion Research. The agenda for this meeting had been laid out at an 

earlier, unlikely gathering in the mountains of Colorado. The visionary Harry Field had somehow 

persuaded a small group of prominent public opinion researchers to travel hours and days to Central City 

in 1946 to discuss issues of common interest. Don Cahalan notes in A Meeting Place -- AAPORôs official 

history -- that he doubted that the meeting could be brought off, because, apart from the remote location, a 

number of the invitees did not like each other. But they did come all the way to Central City, and they 

talked about the need for standards for public opinion research and for an organization to foster and 

discipline the nascent field.  
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There was significant contention and worry among those practitioners of public opinion research.  They 

disagreed on the right way to sample the public. They worried about how polls could be used to mislead 

the public or government officials. At Central City, they resolved to do something about their concerns, 

and in 1947, they formed AAPOR. They hoped that, by coming together, they could forge professional 

norms to guide their work.  

One of the norms to emerge from their efforts was transparency. Researchers might employ many ways to 

measure the public, and there were apt to be disagreements about which methods produced accurate 

results. But there could be agreement that, whatever tools researchers employed, they should make the 

details public. In that way, the field as a whole could gradually understand how methods affect findings.  

And those who falsely claimed to have done research could be brought to account. The AAPOR Code of 

Professional Ethics & Standards evolved.   

Disclosure is the first step in a process of judging whether survey results are credible. It is not sufficient 

for making such a judgment. But it is surely necessary. Transparency is the foundation upon which a 

science of public opinion research is built.    

This year, the Standards Committee is reviewing our ethics code to see that it is up to date and optimally 

useful. AAPORôs review of pre-primary polls, published earlier this year, suggested that the code needs to 

address new developments in polling practice.  In addition, technological change in data collection 

mandates a new look at what features of survey design can affect estimates and should be made public.    

Steadfastness in our vigilance about the need for transparency is crucial in the current information 

environment. The explosion of sources of information about the state of the public, the speed with which 

assertions diffuse, the proliferation of vitriolic, unsupported claims impel us to work ever harder to 

uphold this central value.    

We need to make disclosure a routine part of our business, not an exceptional, onerous effort undertaken 

in response to a request or an inquiry.  We must make sure that transparency is rewarded, not punished in 

the marketplace. AAPOR can do more to make the work of transparency easier, the results more 

accessible, and the lessons clearer. The AAPOR Transparency Initiative described in this newsletter is 

intended to further these ends. I hope to involve all of you in this work.    

In choosing to form AAPOR in 1947, those convened at Williams College chose something like a star. It 

now asks of us a certain height. I hope that you will join with me in striving to reach it.  
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Standards: Keeping Up With The Times 

Stephen Blumberg, Standards Chair 

The theme of the 2009 annual AAPOR conference highlighted the changing times we live in, from 

technologies to sociopolitical climates to survey response propensities. The Standards Committee is 

working hard to ensure that our core professional, scientific, and ethical values remain strong and keep up 

with these changes.    

Foremost in this effort has been creation of a committee to review the current AAPOR Code of 

Professional Ethics and Practices and make recommendations regarding additions and revisions to update 

and strengthen the Code. At the suggestion of the committeeôs chair, Mary Losch, the committee 

members organized themselves into two subcommittees. One group, led by Jennifer Franz, is working 

primarily on issues related to new technologies and methods and clarification of technical points in the 

current language.  The second group, led by Gary Langer, is working on a review of current standards 

codes from other social science associations to assess how the AAPOR Code may be strengthened.  

Recommended changes will be vetted by the Standards Committee, approved by AAPOR Council, and 

put to the membership for a vote in the Spring.  

Through the Standards Committee, AAPOR has also established several task forces to review the state of 

the science for new methodologies. The AAPOR Cell Phone Task Force has been reconstituted to update 

its April 2008 report. In the past 18 months since the original report was finalized, a great deal of new 

information has been generated about how cell phone surveys in the U.S. are, and should be, 

implemented. This includes new data and new ideas about coverage and sampling designs, nonresponse, 

measurement and data quality issues, weighting adjustments, and costs.  Paul Lavrakas has graciously 

agreed to chair this task force again.  

The Online Panel Task Force also continues the work it began last year and presented at the conference 

earlier this year. This task force, led by Reg Baker, is charged with reviewing the current empirical 

findings related to online panels, providing key information and recommendations about whether and 

when opt-in online panels might be best utilized, and offering suggestions for how best to judge their 

quality.  The task force anticipates completing its work by the end of this year.  

Members of the Standards Committee also have been learning about the ISO 20252 standard for market, 

opinion, and social research. This international standard specifies the processes in conducting research 

projects from proposal, through sampling, fieldwork and data analysis to the final report. The standard is 

very comprehensive and largely consistent with good research practice advocated by AAPOR.  However, 

the process of accreditation is challenging, with legitimate concerns about the costs of preparing for and 

engaging in an audit. Certification programs do not yet exist in the US, and the Standards Committee will 

continue to monitor progress in this area.  

The work of these various committees would not be possible without the generous commitment of time 

from nearly 50 AAPOR members. Thank you all for your efforts! 
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AAPORôs New Management Company 

The Sherwood Group, Inc. 

For the first half-century of AAPORôs existence, the associationôs administration ï its books, membership 

rolls and other files, some conference planning functions, and more ï was handled by a ñSecretariat,ò 

which generally was one person, sometimes with a little help. (Some may remember administrators Diana 

Druker in Princeton throughout the 1980s and Marlene Bednarz in Ann Arbor more recently.) As 

AAPOR grew and became more complex, the association in 2002 hired a management services company 

to handle these tasks. Now AAPORôs Executive Council has selected a new firm to help the association 

continue to grow in size and effectiveness, increasing the staff support AAPOR receives so councilors 

may focus on longer-term strategy. 

The Sherwood Group (http://sherwood-group.com) assumed responsibility for AAPOR headquarters and 

management services September 1, 2009. Sherwood, which is based in Deerfield, Illinois, has 77 

employees and specializes in providing management services for interdisciplinary nonprofit associations.  

Among its other clients are the International Society for Stem Cell Research, the Institute of Nuclear 

Materials Management and the Association of University Technology Managers.  

AAPORôs Executive Council held its September 18 meeting at Sherwood headquarters, including an open 

discussion with company President John Waxman ï AAPORôs interim executive director while a search 

is concluded to fill that role permanently ï about Council and staff roles and responsibilities. Beforehand, 

many councilors met in small groups with Sherwood specialists in finance, association membership, 

meeting planning, communications and information technology.   

ñWe have been impressed with Sherwoodôs grasp of AAPORôs special character and its tailored 

suggestions for us,ò AAPOR President Peter Miller said.  

Waxman said, ñWe are truly honored and excited to be working with such an outstanding organization.ò  

Miller thanked the staff at Applied Management Professionals, AAPORôs management company since 

2002, for their contributions to the association.  

Under New Management: Who, What, Where: 

AAPOR STAFF 

 Barbara Gunderson ï administrative director (the primary point of contact for 

AAPOR members): bgunderson@aapor.org,+1-847-205-2651, extension 297 

 John Waxman ï interim executive director: jwaxman@aapor.org 

 Jacky Schweinzger ï conference manager: jschweinzger@aapor.org .  

 Shalini D'Souza ï conference administrator: sdsouza@aapor.org 

 Deanna Marchetti ï marketing communications manager: dmarchetti@aapor.org 

 Stacy Roop ï staff accountant: sroop@aapor.org 

 

AAPORôs new headquarters: 

American Association for Public Opinion Research 

111 Deer Lake Road, Suite 100, Deerfield, IL 60015 

Phone: +1-847-205-2651, Fax:+1-847-480-9282 

info@aapor.org 
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The sun rises over the AtlanǘƛŎ hŎŜŀƴ ŀƴŘ !!thwΩǎ сп
th

 

Annual Conference, Hollywood, Florida, May 2009 

The conference site at the Westin 

Diplomat in Hollywood, Florida, 

was beautiful, including 

swimming pools and an ocean 

beach. 

64
th

 Annual AAPOR Conference: Changing With the Times 

Michael Link, AAPOR Conference Chair 

2009 Conference Photos 

 

For many AAPOR members, the associationôs 

annual conference is a chance to connect with 

old friends, meet new colleagues, share 

research insights and hopefully learn a bit in 

the process.  For those new to the association, 

itôs an opportunity to become involved with 

one of the worldôs leading public opinion 

organizations in a congenial and intimate 

setting. This yearôs conference ï the 64
th
 

annual, held May 14-17 at the Westin 

Diplomat Convention Center in beautiful 

Hollywood, Florida -- attracted 834 attendees 

and featured more than 80 sessions and panels 

involving over 450 papers, methodological briefs, 

demonstrations and poster sessions.  

Despite the economic challenges faced by many of the attendees and their organizations during this 

period of downturn, the 2009 AAPOR conference was one of the best on record. This is a tribute to the 

importance of the annual forum and the dedication of AAPOR members. 

At the heart of the gathering were the dialogues and discussions attendees held on critical issues facing 

the discipline, the profession and society as a whole. The 

conference focused on the theme ñPublic Choices in Changing 

Times.ò Capturing this theme, the conference program featured an 

array of discussions and research debates. There was a strong 

emphasis on the emerging area of address-based sampling as 

applied to general population surveys; political polling and 

election-related research in the 2008 presidential election; and 

some of the challenges faced in conducting multiple-mode 

surveys. From a topical perspective, the research efforts covered a 

wide range of opinions, attitudes and behaviors, including science 

and society, religion, social attitudes, health concerns, exit polling 

and the image of America abroad.  The program also highlighted 

work on some of the methodological choices facing the industry, 

their potential to change survey research and the implications of 

that change. The latest research was also presented on topics such 

as the continuing growth of cell phone usage, conducting online 

surveys and fielding cross-cultural studies, as well as more 

traditional topics related to questionnaire design, mode effects, 

sampling and nonresponse. 

 

 
 Back to top 

http://www.everettgroup.com/AAPOR/2009/


8 

Paul Donato (left), executive vice president and chief 

research officer at The Nielsen Company and Kenneth 

Prewitt, Carnegie professor of public affairs at Columbia 

University and former director of the U.S. Census Bureau, 

taking questions during their pleƴŀǊȅ ǎŜǎǎƛƻƴΣ ά¢ƘŜ wƻƭŜ ƻŦ 

Traditional Survey Research in a World of Electronic 

Measurement and Changing LƴŦƻǊƳŀǘƛƻƴ bŜŜŘǎΦέ 

LEFT: 2008-09 AAPOR President  

Richard Kulka delivers the presidential address. 

RIGHT: 2009-10 AAPOR President Peter Miller 

ǇǊŜǎŜƴǘǎ Ƙƛǎ Ǿƛǎƛƻƴ ŦƻǊ ǘƘŜ ŀǎǎƻŎƛŀǘƛƻƴΩǎ ŦǳǘǳǊŜ. 

 

The Thursday evening plenary session was 

both engaging and provocative. Entitled ñThe 

Role of Traditional Survey Research in a 

World of Electronic Measurement and 

Changing Information Needs,ò the session 

focused on the extent and rapidity of change 

in the fields of survey measurement and 

public opinion research, reflecting on the 

potential implications of these trends for self-

reported data collection and AAPOR itself. 

The keynote speakers were Kenneth Prewitt, 

Carnegie professor of public affairs at 

Columbia University and former director of the 

U.S. Census Bureau, and Paul Donato, 

executive vice president and chief research 

officer at The Nielsen Company. While 

presenting somewhat contrasting views of the 

future, both speakers agreed that the discipline 

of survey research is in the midst of a major transformational era in terms of approach and emphasis and 

that great collaboration in research between the public and private sectors is needed now more than ever. 

 

Throughout the conference, 

the exhibit hall was 

transformed into an 

ñAAPOR village,ò with a  

 

 

Throughout the conference, the exhibit hall was transformed into an ñAAPOR village,ò with a host of 

activities including new technology/software demonstration sessions, research poster presentations, a 

book exhibit, ñMeet the Authorò sessions, and a 

wide range of vendors and exhibitors. 

For those looking for more a formal educational 

experience, AAPOR sponsored six short courses: 

ñTo Mix or Not to Mix Survey Modesò (Don 

Dillman), ñAddress-Based Sampling: Merits, 

Design & Implementationò (Mansour Fahimi), 

ñPractical Tools for Nonresponse Bias Studiesò 

(Michael Brick and Kristen Olson), ñIntroduction to 

Questionnaire Designò (Nora Cate Schaeffer), 

ñWeighting Survey Dataò (Karol Krotki), and 

ñCalendar and Time Diary Data Collection 

Methodsò (Robert Belli, Mario Callegaro and Polly Phipps).  

 

Participants in one of six well-attended short 

courses at the 2009 conference 
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Elizabeth Martin accepts her award 

 

 

The 2009 conference accelerated AAPORôs efforts into social networking including the establishment of 

an AAPOR presence on Facebook, LinkedIn, Twitter, and YouTube. These sites were used in a number 

of ways to promote the conference, provide inside details on program planning and the conference venue, 

and for informal blogging from the conference itself. 

Finally, attendees celebrated major achievements in the field of 

polling and survey research:  

 Elizabeth Martin was honored with the AAPOR Award for 

Exceptionally Distinguished Achievement.  

 

 The Warren J. Mitofsky Innovators Award was presented 

to two teams for their contributions to the field: Stephen 

Blumberg, Julian Luke and Marcie Cynamon for their 

work in providing the field of survey research with timely 

data on changing telephony patterns in the United States 

and Vasja Vehovar and Katja Lozar Manfreda for their 

work in creating and fostering the Web SM Portal.   

 

 The AAPOR Book Award was presented to Shanto Iyengar and Donald Kinder, News That 

Matters: Television and American Opinion.  

 

 Two honorees were recognized for the Seymour Sudman Student Paper Award: Philip Brenner, 

University of Wisconsin-Madison, ñOverreporting of Socially Desirable Behavior on Surveys: A 

Cross-National Examination of Religious Service Attendanceò and Brady West, University of 

Michigan, ñA Simulation Study of Alternative Weighting Class Adjustments for Nonresponse 

when Estimating a Population Mean from Complex Sample Survey Data.ò   

 

AAPOR also recognized the work of 

the Ad Hoc Committee that 

investigated the 2008 presidential pre-

primary polls. And as part of the 

banquet entertainment, AAPOR 

presented a faux award to the Onion 

News Network for "Memorable if not 

Distinguished Election Poll Reporting"  

The 2010 conference will be held in 

Chicago along the Magnificent Mile, 

May 13-16, 2010, at the Chicago 

Marriott Downtown.  

 

  

 

 

Enjoying the fruits of their labors during the 2009 conference banquet 

are (Left to Right) Conference Chair Michael Link, Associate Chair 

Patricia Moy, 2008-09 Secretary-Treasurer Kate Stewart and 2009-10 

Secretary-Treasurer John Boyle. 
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AAPOR Returns to the Sunshine State! 

Dave DesRoches, Conference Operations Chair  

Debbie Rexrode, Conference Operations Associate Chair 
2009 Conference Photos 

AAPORôs 64th Annual Conference in Hollywood, Florida last May was a success on many levels ï a full 

and exciting program of sessions, fun and varied social events, a spectacular venue and generally good 

weather.  

One of the strongest traditions at the Annual Conference is coming together for receptions and meals, and 

this past year was no exception. hursday evening we enjoyed a reception to welcome our newest members 

and showcase our regional chapters. On the Saturday night before the Annual Awards Banquet, we once 

again gathered for the traditional Presidentôs Reception which featured live music. In addition to the 

banquet, we came together for dinner on Thursday and lunch on Friday and Saturday. Attendees had 

Friday night available to enjoy an evening out with a group 

of friends at one of the many fabulous restaurants in the 

area, with the Hollywood Boardwalk being a popular 

destination. 

Attendees were also provided with a flurry of activities in 

the Exhibit Hall throughout the conference, including 

continental breakfasts on Friday and Saturday morning, and 

a ñSpeed Networkingò session hosted by Brad Edwards of 

Westat on Thursday afternoon. We continued the practice of 

serving dessert at the afternoon break, and this allowed 

attendees to explore the poster presentations, observe the 

demonstration sessions, visit with authors at the ñMeet the 

Authorò sessions, and browse at the book exhibit.  

A new feature of this yearôs conference was the "Network Sampling" sessions held on Friday and 

Saturday. These sessions allowed people to get a rapid "sample" of organizations in our profession and 

expand their network of people who might know about upcoming employment opportunities. Nineteen 

conference attendees signed up for time to meet and greet the representatives from ABT SRBI, Inc., 

American Institute for Research, Bureau of Labor Statistics, Defense Manpower Data Center, Fairleigh 

Dickinson University, Mathematica Policy Research, Inc., The Nielsen Company, NORC, Rand 

Corporation, RTI International, and Westat. The feedback from both the representatives and the 

participants found this to be a very positive experience and a great addition to the conference. 

Fun times at AAPOR are not, of course, limited to the confines of the conference hotel. The Conference 

Operations team led a number of successful conference events, the first of which was the annual golf 

outing. A total of 28 golfers descended on the challenging Club at Emerald Hills in Hollywood on 

Thursday morning, with the first foursome teeing off at 8.00 a.m. sharp. All groups managed to complete 

their round without getting too wet-- it rained only three separate times during play. The intermittent rain 

showers helped to keep the beer cold and the pace of play brisk. Posting a team score of three skins, the 

winning foursome was comprised of Sherm Edwards of Westat; Robert Maccabee of Western Wats; and 

Chuck Shuttles and Norm Trussel, both of Nielsen. Apparently, these Nielsen guys somehow get a lot of 

time to practice! In addition, there were several individual-level skills contests. Robert Eisenger of Lewis 

and Clark University and Sherm Edwards of Westat won the closest-to-the-pin prizes. Gary Gentry (State 

After planning varied fun social activities, 2009 
Conference Operations Chair Linda 
Dimitropoulos and Associative Chari David 
DesRoches get a chance to relax at the banquet 
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of California), whose drive ended up an incredible three 

inches off the center line, won the "straightest drive" contest; 

and, finally, Colm O'Muircheataigh from the University of 

Chicago was awarded the prize for longest drive (although we 

are still looking for credible witnesses to that feat). The Golf 

Outing sponsor, RTI International, provided "goodie bags" to 

all players and prizes to the winners.  

On Friday night, a team of AAPOR volunteers (Jim Weaver 

and Ginger Blazier) led an enthusiastic group of interested and 

intrepid imbibers on a pub crawl. Once again this proved to be 

a good opportunity for our younger members to make some 

new friends and visit some establishments that they might not 

have otherwise had the opportunity to explore!  

David DesRoches organized an outing to see the Florida 

Marlins play the Los Angeles Dodgers at Landshark Stadium 

on Friday evening. There was the traditional singing of ñTake 

Me Out to the Ballgameò during the bus ride to the game (the 

transportation was sponsored by Neilsen), and the group 

lasted until the ninth inning when a severe downpour chased 

the attendees back to the bus. All in all it was great fun, and 

the numerous AAPORites from southern California went 

home happy as the Dodgers won 6-4. 

On Saturday morning, Dave also led a small but sturdy and 

dedicated crew of early risers down to the waterfront for the 

annual Fun Run sponsored by Nielsen. First place in the 

womenôs run (and first overall) was Nicole Kirgis, and David 

Dutwin was first among the male runners. Linda Novotny 

was the first place walker, and a prize was awarded to 

Michelle Vrudhula for her walk/run performance (there were 

no male walkers at this yearôs event). 

After the Saturday night banquet, attendees were encouraged 

to cut loose at a Latin-themed dance party! In addition to the dancing and general merriment, the party 

featured Wii sports which proved to be a huge hit! We raffled the Wii off at the end of the night for extra 

excitement, and it was won by Donna Fong from the University of Alberta. Also on Saturday post-

banquet, 22 people attended the Applied Probability Session, which, this year included a No Limit Texas 

Hold 'em tournament. Michael McDonald of George Mason University won first prize, followed by Jeff 

Franklin (2nd), and John Riccobono (3rd), both of RTI International. 

We are already looking ahead to the 2010 conference on the Magnificent Mile in Chicago. We are 

planning a full docket of exciting events and we hope to see everyone there!  

 

 

 

¢ƘŜȅΩǊŜ ŜŀƎŜǊ ǘƻ ǘŀƪŜ ȅƻǳǊ ǇƛŎǘǳǊŜ ōǳǘ ǎŜŜƳ ǘƻ 

be a little camera-shy themselves: Steve and Lori 

Everett shot all the conference photographs in 

this newsletter. 






















